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RESUMO

O objetivo deste estudo foi avaliar, sob a perspectiva do paciente, a influéncia das
midias sociais (MS) na escolha do Ortodontista, bem como da aceitacdo do tipo de
tratamento ortodontico proposto pelo profissional. Tratou-se de um estudo transversal
realizado por meio da aplicacdo de um questionario on-line, desenvolvido,
especificamente, para este estudo, com 17 itens divididos em 4 partes. O mesmo
questionava sobre variaveis sociodemogréficas, sobre a influéncia das MS na escolha
do profissional e suas percepcdes sobre as possiveis propostas de tratamento
ortodéntico. Foram incluidos individuos maiores de 18 anos de idade, tratados ou que
desejavam realizar um tratamento ortod6ntico, e possuiam contas em MS para
compor a amostra. A coleta de dados foi realizada por meio do Google Formulérios,
utilizando a técnica snowball. A andlise dos resultados obtidos foi realizada utilizando
o teste de Mann-Whitney. Dos 206 participantes, 148 eram do sexo feminino (71,8%)
e 58 do masculino (28,2%), com média de idade de 37,3 anos (x15,0). As MS mais
frequentemente utilizadas foram WhatsApp® (95,1%), Instagram® (92,2%), You
Tube™ (56,8%) e Facebook® (30,1%). Respondentes do sexo feminino, com idade <
36 anos, sem ensino superior e solteiras apresentaram diferenca significativa para
escolha do profissional e para aceitacdo do tratamento ortoddntico, em todas as
guestdes (p <0,001). Na comparacdo das MS mais utilizadas, observou-se que o
Instagram® foi frequentemente utilizado para a escolha profissional e as modalidades
de tratamento ortodbntico, e foi considerado importante para expor a formacao
académica do profissional. O WhatsApp® foi a MS menos utilizada para ver postagens
“antes e depois”. O YouTube™ mostrou ser pouco utilizado para avaliacdo de
comentarios postados. O presente estudo revelou que as utilizacdes dessas
plataformas podem influenciar na tomada de decisdes das pessoas para a escolha do
Ortodontista, bem como na aceitagdo de um tratamento ortoddntico proposto pelo

profissional.

Palavras-chave: Ortodontia. Midias sociais. Tratamento ortoddntico.



ABSTRACT

The objective of this study was to evaluate, from the patient's perspective, the influence
of social media (SM) on the choice of orthodontist, as well as the acceptance of the
type of orthodontic treatment proposed by the professional. It was a cross-sectional
study carried out through the application of an online questionnaire, developed
specifically for this study, with 17 items divided into 4 parts. The same questioned
about sociodemographic variables, about the influence of SM on the choice of
professional and their perceptions about possible proposals for orthodontic treatment.
Individuals over 18 years of age who were treated or who wanted to undergo
orthodontic treatment and who had SM accounts were included in the sample. Data
collection was performed using Google Forms, using the snowball technique. The
analysis of the results obtained was performed using the Mann-Whitney test. Of the
206 participants, 148 were female (71.8%) and 58 were male (28.2%), with a mean
age of 37.3 years (£15.0). The most frequently used SM were WhatsApp® (95.1%),
Instagram® (92.2%), You Tube™ (56.8%) and Facebook® (30.1%). Female
respondents, aged < 36 years, without higher education and single, showed a
significant difference in choosing a professional and accepting orthodontic treatment,
in all questions (p <0.001). When comparing the most used SM, it was observed that
Instagram® was frequently used for professional choice and orthodontic treatment
modalities, and was considered important to expose the professional's academic
training. WhatsApp® was the SM least used to see “before and after” posts.
YouTube™ proved to be little used for evaluating posted comments. The present study
revealed that the use of these platforms can influence people's decision-making
regarding the choice of an orthodontist, as well as the acceptance of an orthodontic

treatment proposed by the professional.

Keywords: Orthodontics. Social media. Orthodontic treatment.
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1 INTRODUCAO

A Internet, por meio de ferramentas conectivas, ampliou significativamente a
comunicagéo entre as pessoas (TUNER; MUNOZ, 2002), especialmente por meio das
midias e redes sociais, permitindo a universalizagdo e a democratizacdo da
comunicacdo (KLEINROCK, 2008).

As midias sociais (MS) podem ser compreendidas como um canal de
descentralizacao e veiculagao de informacoes, objetivando a producéo, a divulgacéo
e o compartilhamento de conteudos (AL-GUNAID et al., 2020; CHOU et al., 2009;
NELSON, 2015). Permitem e facilitam a comunicac¢ao e a interacdo entre as pessoas,
bem como a procura e o compartihamento de informacdes obtidas em varias
plataformas de contetidos (AL-GUNAID et al., 2020; JORGENSEM, 2012; SIMPLICIO,
2019). As redes sociais (RS) integram as MS e constituem a conexao entre grupos de
pessoas que tem como objetivo compartilhar informac6es em comum, estando ligadas
diretamente a relacionamentos (AL-GUNAID et al., 2020; CHOU et al.,, 2009;
NELSON, 2015). As RS representaram uma revolugdo nas relagbes humanas
(WILSON; GOSLING; GRAHAM, 2012), levando a possibilidade da expressao
individual com finalidades diversas, além de ampliar e renovar o processo
comunicativo, que por sua vez, perpassa por aspectos positivos e negativos na
comunicacao.

Dentre os aspectos positivos das MS, ressalta-se sua flexibilidade, sua
ampliacdo da abrangéncia da comunicacdo por maior facilidade via Internet, seu
relativo baixo custo e sua acessibilidade da populacdo a informacdes, incluindo
conteudos cientificos. As MS estimulam, na sociedade, a possibilidade de expressao
e questionamento que podem atingir grande repercussao e influenciar outras pessoas
(AL-GUNAID et al., 2020; LENA et al., 2018; SIMPLICIO, 2019). Por outro lado, as MS
apresentam menor rigor cientifico, visto que a projecdo de influenciadores por vezes
contrap®e a ciéncia, além de apresentarem como desafio a dificuldade de se confirmar
e validar varios conteudos exibidos (CHOU et al., 2009; MEAD et al.,, 2021;
SIMPLICIO, 2019).

A ampliacdo do uso, pela sociedade contemporanea, das MS e RS tornam
essas ferramentas de comunicacdo cada vez mais importantes na Odontologia e,
consequentemente, para a Ortodontia (NELSON, 2015; SIMPLICIO, 2019). Por meio

das diversas plataformas, tais como blogs e RS, os profissionais podem divulgar seus
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perfis, areas de atuacdo, gerar conteudos informativos sobre diferentes técnicas e
opcOes de tratamento, assim como elucidar o embasamento cientifico para tais
escolhas. Esses conteudos gerados e postados nas MS, pelos profissionais, acabam
por auxiliar o paciente na compreenséo das diferentes possibilidades para corre¢ao
de suas alteracdes e, também, contribuem para a ampliacdo da rede de seguidores
dos profissionais, que geralmente € constituida de outros profissionais, bem como de
potenciais futuros pacientes, que acompanham o contetdo postado por ele (AL-
KHALIFA et al., 2021; SIMPLICIO, 2019).

As diretrizes do General Dental Council sobre o uso de MS sugerem que 0s
profissionais devem assegurar a integridade dos pacientes e da Odontologia. Os
principios de ética e do cédigo de conduta profissional de cada pais devem ser
considerados (MEIRA et al., 2021). Como as postagens de informacdes sobre saude
na Internet dificilmente sédo controladas (OOIl; KELLEHER, 2021; PAPADIMITRIOU et
al., 2020), os profissionais deveriam assegurar-se que o0 conteudo publicado seja
baseado em evidéncia cientifica (MEAD et al.,, 2021). Diante da importante
repercussao das MS em disseminar informacdes relacionadas a Odontologia, a
Resolucao 196/2019 do Conselho Federal de Odontologia (CFO) alterou o Codigo de
Etica dos Cirurgides-Dentistas vigente, proibindo a publicacéo de selfies de dentistas,
com Oou sem seus pacientes, sem assinatura prévia do Termo de Consentimento Livre
e Esclarecido (TCLE), Passou, também, a permitir a publicacdo de fotografias pré e
pés-tratamento de procedimentos odontolégicos, chamadas de fotografias de
conclusao de diagndstico/tratamento também com autorizacao prévia do paciente ou
de seu representante legal, através do TCLE (CONSELHO FEDERAL DE
ODONTOLOGIA, 2019; OOI; KELLEHER, 2021; SIMPLICIO, 2019).

Compartilhar informacgfes e conteddo de qualidade nas MS pode influenciar
positivamente potenciais futuros pacientes, propiciar uma relacdo de confianga
profissional, instrui-los para seus tratamentos, reduzir a ansiedade em se submeter a
diferentes tipos de terapias ortodonticas e contribuir para a cooperacao durante o
tratamento (AL-GUNAID et al., 2020; PAPADIMITRIOU et al., 2020; SAMPSON et al.,
2021). A representatividade dos Ortodontistas nas MS e RS pode propiciar a
comunicacdo satisfatoria entre profissionais e pacientes. Essas postagens podem
contribuir de forma importante para mostrar sua pratica profissional, entender como
seus pacientes o percebem, como aceitam e experimentam o tratamento ortodontico

proposto (RACHEL HENZELL et al., 2014). Sobretudo, essas postagens podem ser
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entendidas como a forma que o profissional inspira e influencia seus seguidores (AL-
GUNAID et al., 2020).

Antes da era digital, Ortodontistas atraiam, quase exclusivamente, futuros
potenciais pacientes por meio de seu convivio social ou via encaminhamentos de
outros profissionais. Ainda hoje, esse método constitui importante fonte para se
prestar atendimento a novos pacientes ortodonticos (ADOBES-MARTIN et al., 2020;
JORGENSEN, 2015). No entanto, o contexto em que 0s pacientes obtém informacdes
sobre saude vem mudando com a popularizacdo cada vez maior das MS e RS
(HESSE et al., 2005). A tendéncia € que as pessoas recorram de forma crescente as
buscas on-line para obter informacdes, avaliacdes, comentarios, nimero de curtidas,
imagens de antes e depois a tratamentos (JORGENSEN, 2015; SAMPSON et al.,
2021). As avaliagbes on-line dao, aos futuros pacientes, informacdes, positivas ou
negativas, que podem refletir na credibilidade profissional e influenciar diretamente
em suas escolhas (SKRYPCZAK et al., 2020).

Adicionalmente, os Cirurgides-Dentistas acreditam que as MS possam
desempenhar um papel importante nas decisdes dos pacientes quanto a escolha do
profissional (AL-KHALIFA et al., 2021; NELSON, 2015). Diante do exposto, observa-
se que ha uma preocupacdo com a ascensao do uso das MS em todas as areas da
Odontologia, bem como, em entender o perfil dos pacientes que buscam essas
informacdes por meio das MS. Sendo assim, maior € a necessidade de
conscientizacdo dos profissionais de saude para acompanhar essa tendéncia.
Sobretudo, as MS representam um recurso, relativamente, simples e de baixo custo
para a troca de conhecimento sobre uma ampla variedade de aspectos dos
Ortodontistas e da sociedade.

Considerando a escassez de estudos que avaliam a influéncia das MS nas
escolhas do profissional e da aceitacdo de diferentes possibilidades de tratamento
ortoddntico para 0s pacientes, torna-se eminentemente necessario investigar se as

MS influenciam nessas decisoes.
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2 OBJETIVOS

2.1 Objetivo geral

Avaliar a influéncia das MS nas escolhas do profissional e tratamento

ortodéntico pela populacao.

2.2 Objetivos especificos

a) verificar a frequéncia do uso das MS para a busca de informacdes sobre
saude;

b) descrever o perfil sociodemografico fazendo associacdo dos participantes
guanto a serem potenciais pacientes, pacientes ou familiares dos
anteriores;

c) examinar a influéncia das MS nos fatores associados a escolha do
ortodontista pelos respondentes;

d) avaliar a influéncia das MS na escolha e na aceitacdo da proposta de

tratamento ortodontico.
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3 MATERIAL E METODOS

Este estudo transversal foi aprovado pelo Comité de Etica em Pesquisa da
Pontificia Universidade Catolica de Minas Gerais (PUC Minas) (NUmero do parecer:
5.354.787) (ANEXO A). O Fluxograma do estudo (Fig. 1) mostra a metodologia

aplicada nesta pesquisa.

Figura 1 - Fluxograma do estudo

| Elaboragdo do questionario on-line ‘

17 itens | | 4 partes

Y
Critérios de elegibilidade:

« >18 anos

+ Tratados ortodonticamente

» Pacientes ortodonticos

* Pacientes potenciais

+ Contas ativas nas midias

sociais

A4

Aplicacao do questionario |

! Snowball

v

Amostra total (n=209) |

Excluido (n=3)
(Critério de exclusdo)

Amostra final (n=206)

Fonte: Elaborado pela autora

A amostra foi composta por individuos maiores de 18 anos de idade, que ja
foram submetidos a tratamentos ortodénticos prévios, que estdo em tratamento ativo
ou que desejavam realizar um tratamento ortodontico, e possuiam contas em MS e
RS. Todos os individuos que aceitaram participar deste estudo, concordaram em

participar da pesquisa por meio da concordancia on-line do Termo de Consentimento
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Livre e Esclarecido - TCLE (ANEXO B).
Os pesquisadores desenvolveram um questionario on-line composto por 17
itens, criado no Google Formulérios (Google® - Mountain View, CA, EUA), divididos

em quatro sec¢des ou partes, como mostra a figura 2.

Figura 2 — Itens do questionario on-line

PARTE 1: Perfil sociodemografico

Q1 Idade

Q2 Sexo

Q3 Nivel de escolaridade
Q4  Estado civil

Q5 Vocé é: (Potencial paciente; Paciente; Familiar de paciente)
PARTE 2: Acesso a Internet e/ou redes sociais

Q6 Vocé tem acesso a internet ou rede de dados méveis (conexao 3G, 4G ou 5G)?
Q7 Vocé possui contas ativas nos sites de midias e redes sociais?

Q8 Quais plataformas de midias sociais vocé mais usa? Marque as 3 que mais usa.
PARTE 3: Escolha do profissional ortodontista

Q9 Voceé usa informacgdes das redes sociais ou midias sociais para a escolha de um profissional da saude?
Q10 Vocé usa informacgdes das redes sociais ou midias sociais para a escolha de um ortodontista?

Q11 Vocé considera que a formagao académica do profissional, exposto nas midias sociais, &€ importante para
sua escolha?

Q12 Vocé considera que a aparéncia fisica do profissional, nas midias sociais, &€ importante para sua escolha?
Q13 Vocé considera importante o niUmero de seguidores, nas redes sociais, de um ortodontista para a escolha
dele?

Q14 Vocé considera que as postagens tipo “antes e depois” sdo importantes para sua escolha do ortodontista?
PARTE 4: Escolha do tipo de tratamento ortodéntico

Q15 Vocé escolhe o tipo de tratamento ortoddntico a partir de informagdes obtidas em midias e redes sociais?
Q16 \Vocé escolheria seu tratamento ortoddntico através de comentarios existentes nas midias e redes sociais?
Q17 Vocé considera importante ver conteldos postados em midias e redes sociais sobre tipos de tratamento

ortoddntico como importante para sua escolha?

Fonte: Elaborado pela autora

As duas primeiras se¢des correspondiam a respostas discursivas ou de multipla
escolha direta com respostas “SIM” ou “NAO”. As secdes 3 e 4 foram elaboradas
seguindo escala numérica, com cinco alternativas de resposta: Muito frequentemente;
Frequentemente; Ocasionalmente; Raramente; Nunca. A escala numérica variou de 0

a 4 e quanto maior o score obtido nas respostas dos participantes, maior a frequéncia
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em utilizar as MS e RS para suas escolhas.

Os respondentes foram convidados por meio digital, ou seja, via aplicativos de
mensagens instantaneas, como o WhatsApp® (Menlo Park, CA, EUA) e mensagens
pelas RS Facebook® (Menlo Park, CA, EUA) e Instagram® (Menlo Park, CA, EUA).
Antes do acesso as perguntas, a carta-convite (ANEXO C) e o TCLE (ANEXO B) foram
expostos, esclarecendo e solicitando 0 consentimento para a participacao no estudo.
Os individuos que concordaram em participar, foram direcionados ao questionéario
virtual (ANEXO D) em seguida. A participacdo de todos os individuos foi voluntaria, o
anonimato dos participantes e o sigilo de todas as informac¢des foram garantidos.

A coleta de dados foi realizada utilizando o Google Formularios (Google® -
Mountain View, CA, EUA). A aplicacdo do questionério foi realizada em tempo Unico,
por meio de técnica snowball. Essa, trata-se de uma amostragem em cadeia e ndo
probabilistica, onde o0s participantes atuais convidam outras pessoas para
participarem da pesquisa, e assim sucessivamente, tornando a amostra mais robusta
(VINUTO, 2014).

O questionério foi aplicado uma vez por semana, durante 4 semanas, por meio
de postagens nas RS e aplicativos de mensagens instantaneas divulgado pelos
pesquisadores responsaveis (ARD, SMCGA, DDO), e essas postagens eram,
sucessivamente, compartilhadas pelos participantes.

Os dados dos questionarios respondidos foram compilados em uma planilha do
Microsoft Excel (Microsoft, Inc., Redmond, WA, EUA) e a andlise estatistica realizada
utilizando o programa Statistical Package for the Social Science (SPSS, verséao 25.0,
IBM Inc., Armonk, NY, EUA). As pontuacdes das respostas para as perguntas que
avaliaram as escolhas dos participantes quanto ao ortodontista (seis questdes) e as
guestdes que analisaram as respostas dos participantes para o tipo de tratamento
ortodéntico (trés questbes) apresentaram distribuicdo ndo normal, de acordo com o
teste de normalidade kolmogorov-Smirnov. Na comparacao entre os grupos, foi
empregado o teste de Mann-Whitney. Valores de p < 0,05 foram considerados de

significancia estatistica.
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ABSTRACT

Objective: to evaluate, from the patient's perspective, the influence of social media
(SM) on the choice of orthodontist and acceptance of the type of orthodontic treatment
proposed by the professional.

Methodology: the cross-sectional study was carried out through the application of an
online questionnaire developed for this study, with 17 items divided into 4 sections.
Individuals over 18 years of age who were treated or who wanted to undergo
orthodontic treatment and who had SM accounts were included. Data collection was
obtained through Google Forms, using the snowball technique. The analysis of the
results used the Mann-Whitney test.

Results: of the 206 participants, 148 were female (71.8%) and 58 were male (28.2%),
with a mean age of 37.3 years (x15.0). The most used SM were WhatsApp® (95.1%),
Instagram® (92.2%), You Tube™ (56.8%) and Facebook® (30.1%). Female
respondents, aged < 36 years, without higher education and single, showed a
significant difference in choosing a professional and accepting orthodontic treatment,
in all questions (p <0.001). When comparing the most used SM, it was observed that
Instagram® was the most used for professional choices and orthodontic treatment
modalities, and considered important to expose the professional's academic training.
WhatsApp® was the least used MS for “before and after” posts and YouTube™ proved
to be little used for evaluating posted comments.

Conclusion: SM can influence people's decision-making in choosing an orthodontist
and in accepting the possibilities for orthodontic treatment proposed by the

professional, the main one being Instagram®.

Key Words: Orthodontics; Social Media; Orthodontic Treatment.



34

INTRODUCTION

The Internet, through connective tools, has significantly expanded
communication between people?!, especially through social media and networks,

allowing the universalization and democratization of communication?.

Social media (SM) can be understood as a channel of decentralization and
dissemination of information, aiming at the production, dissemination, and sharing of
content among people®>. Social networks (SN) are part of social media and constitute
the connection between groups of people who aim to share information in common,
being directly linked to another form of relationships®®, leading to the possibility of
individual expression with different purposes, which, in turn, goes through positive and

negative aspects in communication.

The widespread use of SM and SN by contemporary society has made these
communication tools increasingly important in dentistry and, consequently, in
orthodontics*®. Content generated by professionals helps patients to understand the
different possibilities of correcting their problems and also contributes to the expansion
of the professional's network of followers, which usually consists of other professionals

or potential future patients who follow the content posted by the professional®’.

Sharing quality information and content on SM and SN can positively influence
potential future patients and their families, fostering a relationship of trust in the
professional, educating them about their treatments, reducing anxiety about
undergoing different types of orthodontic therapies, and contributing to cooperation
during treatment®8°, The representativeness of orthodontists on SM and SN can foster
adequate communication between professionals and patients, contribute in an
important way to show their professional practice, understand how their patients
perceive them, how they accept and experience the orthodontic treatment proposed?°.
Above all, these posts can be understood as the way the professional inspires and
influences his followers®. Additionally, dental surgeons believe that SM can play an

important role in the patient's decisions regarding the choice of professional*”’.

Given the above, it is observed that there is a concern with the rise of the use
of SM in all professional areas, as well as in understanding the profile of patients who
seek this information through SM. Thus, there is a greater need for awareness of health

professionals to keep up with this trend, since the SM represent a basic resource for
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the exchange of knowledge about a wide variety of aspects of professionals and

society.

Considering the scarcity of studies that evaluate the influence of SM on
professional choices and acceptance of different orthodontic treatment possibilities by
patients, it becomes eminently necessary to investigate whether SM influence these
decisions. Therefore, the purpose of this study was to investigate, from the patient's
perspective, the influence of SM on the choice of orthodontist, as well as the

acceptance of orthodontic treatment proposal.

METHODS

This cross-sectional study was approved by the Research Ethics Committee of
the Pontifical Catholic University of Minas Gerais (PUC Minas) (Seem number:
5.354.787). The study flowchart (Fig. 1) shows the methodology applied in this
research.

The sample consisted of individuals over 18 years of age who had undergone
previous orthodontic treatment, were in active treatment or who wished to undergo
orthodontic treatment, and had accounts in SM and SN. All individuals who agreed to
participate in this study agreed to participate in the research by agreeing online to the

Term of Free and Informed Consent - TFIC.

The researchers developed an online questionnaire consisting of 17 items,
created in Google Forms (Google® - Mountain View, CA, USA), divided into four

sections or parts, as shown in figure 2.

The first two sections corresponded to discursive or direct multiple choice
answers with "YES" or "NO" answers. Sections 3 and 4 were elaborated following a
numerical scale, with five response alternatives: Very frequently; Frequently;
Occasionally; Rarely; Never. The numerical scale ranged from O to 4, and the higher
the score obtained in the participants' responses, the greater the frequency in using
SM and SN for their choices.

Respondents were invited by digital means, via instant messaging applications
such as WhatsApp® (Menlo Park, CA, USA) and messages by the SNs Facebook®
(Menlo Park, CA, USA) and Instagram® (Menlo Park, CA, USA). Before accessing the
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questions, the invitation letter and the TFIC were displayed, clarifying and requesting
consent for participation in the study. Individuals who agreed to participate were then
directed to the virtual questionnaire. The participation of all individuals was voluntary,
the anonymity of the participants and the confidentiality of all information were

guaranteed.

Data collection was performed using Google Forms (Google®) - Mountain View,
CA, USA). The application of the questionnaire was carried out in a single time, through
the snowball technique. This is a non-probability chain sampling, where current
participants invite other people to participate in the survey, and so on, making the

sample more robust!?.

The questionnaire was administered once a week, for four weeks, by means of
posts on the SNs and instant messaging applications publicized by the researchers
responsible (ARD, SMCGA, DDO), and these posts were successively shared by the
participants.

Data from the completed questionnaires were compiled in a Microsoft Excel
spreadsheet (Microsoft, Inc., Redmond, WA, USA) and statistical analysis was
performed using the Statistical Package for the Social Science program (SPSS,
version 25.0, IBM Inc., Armonk, NY, USA). The scores of the responses to the
guestions that evaluated the participants' choice of orthodontist (six questions) and the
guestions that analyzed the participants' responses to the type of orthodontic treatment
(three questions) showed non-normal distribution, according to the kolmogorov-
Smirnov normality test. Mann-Whitney's test was used for comparison between

groups. Values of p < 0.05 were considered statistically significant.

RESULTS

A total of 206 participants were included, 148 (71.8%) female and 58 (28.2%)
male, with a mean age of 37.3 years (x15.0). Most participants had completed college
degrees (159 = 77.2%) and were single (111 = 53.9%). Family members of orthodontic
patients were the majority of participants (79 = 38.3%), followed by potential patients
(71 = 34.5%) and patients (56 = 27.2%). The most frequently used SM were
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Instagram® (190 = 92.2%), You TubeTM (117 = 56.8%) and Facebook® (62 = 30.1%),
respectively, and the instant messaging application, WhatsApp® (196 = 95.1%).

Table 1 shows the comparison between the sociodemographic profile and the
professional choice of the sample. Female patients showed statistically significant
association for choosing a health professional (Q9 - p = 0.014), physical appearance
of the professional (Q12 - p = 0.001) and "before and after" posts (Q14 - p = 0.013)
when compared to males. For individuals aged < 36 years observed statistically
significant difference for professional choice in all questions (p < 0.001). In Q10 (p =
0.007), Q13 (p< 0.001) and Q14 (p< 0.001) observed statistically significant results
among people who have no higher education, as well as in Q9 (p = 0.007), Q10 (p =
0.006), and Q14 (p = 0.007) for single individuals when compared to married

individuals, who showed lower scores.

Table 2 shows a comparison between sociodemographic variables and choice
of the type of orthodontic treatment proposed. Individuals aged < 36 years, without
higher education and single had a significant association, with higher scores, for the
choice of the type of orthodontic treatment in all questions. There was no significant

difference between female and male gender.

Table 3 presents the comparison between the most used SM and the choice of
professional showing statistically significant association in Q9 (p = 0.017) and Q11 (p
= 0.007) for Instagram and in Q14 (p = 0.007) for WhatsApp®, the latter being the SM
least frequently used for "before and after” type posts.

Table 4 shows the comparison between the most used SM and choice of
orthodontic treatment. A statistically significant association was observed in Q16 (p =
0.012) for YouTube™, showing low scores being little used to view posted comments,
and in Q17 (p = 0.012) for Instagram, being frequently used to view posts related to

different types of treatment.

DISCUSSION

The use of SM and SN has become increasingly important in health care and in

Dentistry they have been widely used*®. This makes these technologies to become
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effective tools for marketing SM for orthodontic practices and Orthodontist-patient

communication, playing an important role in professional choice*”:12,

The results of this study showed that the most used SM were WhatsApp®,
Instagram®, You Tube™ and Facebook®, respectively, being in accordance with the
literature®89°12, The latter also shows that, worldwide, the total number of monthly
active Instagram® users reached one billion people in 2020, two-thirds of whom were
younger than 34 years old®'3. Sampson and collaborators (2021), reported that 30%
of SM users are on Instagram® and Brazil is the third country in the world and the first
in Latin America with more people using such SM, adding about 77 million users?.
Meira and collaborators (2021) reported that Instagram® is the most used SN to search
for health services'?. The same was observed in the results of this research, in which

Instagram® proved to be the most used MS for choosing a health professional.

The present study included mainly female participants (71.8%), young adults
(mean age 37.3 years), with college degrees (77.2%) and single (53.9%). These
findings are compatible with the profile of SM users described in the literature®1214.15,
These findings may be a consequence of sharing the questionnaire with health
professional researchers with demographic characteristics similar to those of the
participants, which may be a limitation of the study.

The identification profile of the participants as potential patients was evaluated,
and it was found that 38.3% of the sample understood themselves of patients' relatives,
followed by potential patients (34.5%) and patients (27.2%). These findings highlight
the possible family influence on the choice of orthodontic professionals and treatments

proposed to potential patients.

Individuals aged < 36 years showed an association with all the questions
regarding professional choice, as well as the choice of orthodontic treatment, when
compared to the SM most frequently used in the study. Thus, young adult individuals
seem to be the most influenced by media information about professionals and

orthodontic treatment proposals®?12.

Professionals can publicize their trajectories and areas of expertise on the
various SM and SN platforms®?2. The assertive use of SM adds credibility and
professionalism among their followers and can have a positive influence when seeking

to reach potential new patients??. It was observed that the physical appearance of the
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professional on the SMs was considered important for the choice of Orthodontist when
evaluating female participants aged less than 36 years. It was also observed that
participants considered that the professional's academic background, exposed on
Instagram®, is important for such decision, especially for females. The present study
also showed that, individuals without higher education and single individuals use
information from SN for choosing an Orthodontist and consider important the number
of followers of the professional on SNs. Therefore, SM, especially Instagram® has
proven to be an important professional communication channel for potential patients

to learn more about the orthodontist's academic and professional trajectory.

Ratings and comments on the posts made on the SM, number of likes, posts
containing pre- and post-treatment images®'6 provide potential patients with positive
or negative information that can influence their perception of credibility and
consequently the choice of a professionall’. In the present study, posts containing pre
and post treatment or “before and after” photographs were considered important for
choosing the Orthodontist in all variable sociodemographic assessments, with
WhatsApp® being the SM less frequently used to obtain these publications. In a
previous study??, it was found that when the professional was a teacher and by
publishing images with "before and after” pictures of the treatment, there was a greater
impact on the perception of his credibility and the willingness to become his patient.

As for the types of orthodontic treatment presented by the professional,
Instagram® was frequently used to view posted content and considered important for
their choice. Patients in treatment or wishing to undergo orthodontic therapy are
educating themselves about various clinical aspects of orthodontic treatment®18,
resorting to SM in search of more information on the subject. Types of orthodontic
appliances, advantages and disadvantages of different types of orthodontic treatment,
costs and duration of each treatment modality exemplify the search for information on-
line®1%18  The interest in learning about the various treatment modalities and the
different variables involved in orthodontic treatment enables SM to play an active role
in patient decisions because accurate evidence-based orthodontic information
increases patient safety?®. As the posting of health information on the Internet is hardly
controlled® 13, professionals should ensure that the content posted is based on

scientific evidence?°,
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It is known that the evaluations, comments and number of likes on posts made
on SMs can influence patients' decision-making®16. You Tube™ showed a significant
difference in the choice of orthodontic treatment and was not consistently used in the
evaluation of comments on SM on the various therapeutic modalities. Additionally,
studies on the quality, reliability and content of the information obtained from MS,
especially on YouTube™, show that the quality of information on Orthodontics is still
imprecise, which may result in misinterpretation of information®21-28, However, it is the
responsibility of health professionals to ensure that information based on social media
follows ethical regulations and scientific concepts?® and to guide people to obtain

evidence-based information from Orthodontists.

Studies show that the choice of an Orthodontist by new orthodontic patients is
sometimes based on their professional esteem and on the indication by general
dentists or other dental specialists, friends, and family members!216, However, many
potential patients resort to the Internet to obtain information, professional evaluations
and read comments from friends, family members and the general public, even if they
rely on indications and references from people close to them?®. Increasingly connected,
patients already undergoing treatment or wishing to undergo orthodontic therapy
sometimes turn to the SM in search of information on clinical aspects of orthodontic
treatment, such as different types of appliances, advantages and disadvantages of
different types of orthodontic treatment, costs and duration of each treatment
modality®1°. The interest in knowing the treatment options enables SM to play an active
role in patient decisions regarding the different variables involved in orthodontic
treatment®. In Orthodontics, knowledge and cooperation of orthodontic patients play
an important role in treatment success®?8. Another important consideration is that
experiences associated with treatment are often related to a certain degree of
apprehension®. Access to quality content can prepare patients for their treatment,
minimize anxiety about undergoing orthodontic therapy, and contribute to cooperation

during treatment®8°,

This study showed that most participants were female and had completed
college education. It is known that women tend to be more concerned about the various
aspects of health than men and were more interested in media content!?, which may
represent a limitation of the study. In turn, patients with a higher level of education may

be more resistant to using the SM to obtain health information due to their greater
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understanding of the need for evidence of the information posted on the SM. However,
it is observed a wide use of these technologies in the study and elucidating the direct
influence of the SM and SN on patients' choices is necessary. Nevertheless, the
engagement of professionals in offering quality content, based on technical and
scientific knowledge, especially evidence-based, can add value to their clinical practice

and add greater professional credibility and influence their followers.

CONCLUSION

This study revealed that the uses of SM and SN influence the decision making
of patients' relatives, patients and potential patients for the choice of the orthodontist
professional, as well as interferes in the acceptance of different clinical approaches to
solve their orthodontic problems, the main one being Instagram®. Single young adults,
females and single individuals were more likely to search these technologies for

information about the professional and different treatment modalities.

In this way, the SM can represent important vehicles of professional
communication with the population, and responsible content, based on technical and

scientific knowledge, should be disseminated, for greater guidance of the population.
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Figure 1 - Study flowchart
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Figure 2 - On-line questionnaire items

PART 1: Sociodemographic profile

Q1 Age

Q2 Gender

Q3 Level of education

Q4 Marital status

Q5 Are you: (Potential patient; Patient; Patient's relative)

PART 2: Access to the internet and/or social networks

Q6 Do you have access to the Internet or mobile data network (3G, 4G or 5G connection)?
Q7 Do you have active accounts on social media and networking sites?
Q8 What social media platforms do you use the most? Tick the 3 you use the most.

PART 3: Choosing the professional orthodontist

Q9 Do you use information from social networks or social media to choose a health
professional?

Q10 Do you use information from social networks or social media to choose an orthodontist?
Q11 Do you consider that the professional's academic background, exposed in social media,
is important for your choice?

Q12 Do you consider that the physical appearance of the professional, in social media, is
important for your choice?

Q13 Do you consider the number of followers, on social networks, of an orthodontist to be
important for his choice?

Q14 Do you consider that “before and after” posts are important for your choice of
orthodontist?

PART 4: Choosing the type of orthodontic treatment

Q15 Do you choose the type of orthodontic treatment based on information obtained from the
media and social networks?

Q16 Would you choose your orthodontic treatment based on existing comments on the media
and social networks?

Q17 Do you consider it important to see content posted on media and social networks about
types of orthodontic treatment as important for your choice?
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Table 1 - Comparison between sociodemographic profile and professional choice
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Q9 Q10 Q11 Q12 Q13 Q14
Median (Min — Median (Min — Median (Min — Median (Min — Median (Min — Median (Min —
Max) Mean Max) Mean Max) Mean Max) Mean Max) Mean Max) Mean

Sex
Female
Male

p value*

Age
<36 years
>36 years
p value*

Schooling
No degree
Degree
p value’

Marital status
Single
Married
p value’

2.00 (0 - 4) 1.73
1.00 (0 — 4) 1.26
0.014

2.00 (0 — 4) 2.02
1.00 (0 — 4) 1.13
<0.001

2.00 (0 -4) 1.74
2.00 (0—4) 1.55
0.337

2.00 (0 —4) 1.78
1.00 (0- 4) 1.38
0.007

1.00 (0 — 4) 1.12
0.00 (0 — 3) 0.84
0.125

1.00 (0 — 4) 1.46
0.00 (0 — 4) 0.58
<0.001

1.00 (0 — 4) 1.38
0.00 (0 — 4) 0.94
0.007

1.00 (0 — 4) 1.21
0.00 (0 —4) 0.85
0.006

3.00 (0 — 4) 2.55
3.00 (0 — 4) 2.66
0.486

3.00 (0 — 4) 3.00
2.00 (0 — 4) 2.12
<0.001

3.00 (0 - 4) 2.74
3.00 (0- 4) 2.53
0.609

3.00 (0 — 4) 2.72
3.00 (0 — 4) 2.42
0.233

2.00 (0 — 4) 2.13
1.00 (0 — 4) 1.41
0.001

2.00 (0 — 4) 2.29
1.00 (0 — 4) 1.53
<0.001

2.00 (0 — 4) 2.13
2.00 (0 — 4) 1.87
0.274

2.00 (0 — 4) 2.04
2.00 (0 — 4) 1.80
0.236

1.00 (0 — 4) 1.37
1.00 (0 — 4) 1.07
0.100

2.00 (0 — 4) 1.63
0.00 (0 — 4) 0.91
<0.001

2.00 (0 — 4) 1.89
1.00 (0 — 4) 1.11
<0.001

1.00 (0 — 4) 1.41
1.00 (0 — 4) 1.15
0.083

3.00 (0 — 4) 2.33
1.00 (0 - 4) 1.71
0.013

3.00 (0 — 4) 2.85
1.00 (0 — 4) 1.39
<0.001

3.00 (0 — 4) 3.09
2.00 (0 — 4) 1.88
<0.001

3.00 (0 — 4) 2.50
1.00 (0 — 4) 1.76
0.001

"Mann-Whitney test. Statistical significance set at p <0.05

p values in bold mean statistically significant

Question 9 - Do you use information from social networks or social media to choose a health professional?
Question 10 - Do you use information from social networks or social media to choose an orthodontist?
Question 11 - Do you consider that the professional's academic background, exposed in social media, is important for your choice?
Question 12 - Do you consider that the physical appearance of the professional, in social media, is important for your choice?
Question 13 - Do you consider the number of followers on social networks of an orthodontist to be important for their choice?
Question 14 - Do you consider that “before and after” posts are important for your choice of orthodontist?
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Table 2 - Comparison between sociodemographic profile and choice of type of orthodontic

treatment
Q15 Q16 Q17
Median (Min — Median (Min — Median (Min —
Max) Mean Max) Mean Max) Mean
Sex
Female
Male 1.00(0-4)1.13 1.00(0-4)1.44 2.00 (0-4) 2.06
p value’ 0.50 (0-4)0.84 1.00 (0-4)1.17 2.00(0-4)1.78
0.260 0.269 0.164
Age
<36 years
>36 years 1.00 (0-4) 1.45 2.00(0-4)1.85 3.00 (0-4) 2.56
p value’ 0.00 (0—4) 0.60 0.00 (0-—-4)0.83 1.00 (0-4) 1.35
<0.001 <0.001 <0.001
Schooling
No degree
Degree 2.00(0-4) 1.64 2.00(0-4)1.85 3.00 (0-4) 2.53
p value’ 0.00 (0 -4) 0.87 1.00 (0-4) 1.22 2.00(0-4)1.82

Marital status
Single
Married
p value’

<0.001

1.00 (0 — 4) 1.27
0.00 (0 — 4) 0.79
0.005

0.004

1.00 (0 — 4) 1.61
0.00 (0 — 4) 1.07
0.002

0.001

2.00 (0 — 4) 2.28
1.00 (0 — 4) 1.63
0.001

"Mann-Whitney test. Statistical significance set at p <0.05
p values in bold mean statistically significant

Question 15 - Do you choose the type of orthodontic treatment based on information obtained from the

media and social networks?

Question 16 - Would you choose your orthodontic treatment based on existing comments on the

media and social networks?

Question 17 - Do you consider it important to see content posted on media and social networks about

types of orthodontic treatment as important for your choice?
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Q9
Median (Min —
Max) Mean

Q10
Median (Min —
Max) Mean

Q11
Median (Min —
Max) Mean

Q12
Median (Min —
Max) Mean

Q13
Median (Min —
Max) Mean

Q14
Median (Min —
Max) Mean

Facebook
Yes
No
p value’

YouTube
Yes
No
p value’

WhatsApp
Yes
No
p value’

Instagram
Yes

No

p value’

1.50 (0 — 4) 1.66
2.00 (0 — 4) 1.57
0.746

2.00 (0 — 4) 1.47
2.00 (0 - 4) 1.76
0.109

2.00 (0 — 4) 1.58
2.00 (0 — 4) 2.00
0.276

2.00 (0 — 4) 1.65
1.00 (0 — 4) 0.94
0.017

0.50 (0 — 4) 0.92
1.00 (0 — 4) 1.10
0.294

1.00 (0 — 4) 0.94
1.00 (0 — 4) 1.18
0.177

1.00 (0 — 4) 1.05
1.00 (0 — 4) 1.00
0.699

1.00 (0 — 4) 1.07
0.00 (0 — 4) 0.75
0.310

3.00 (0 — 4) 2.44
3.00 (0 — 4) 2.65
0.179

3.00 (0 — 4) 2.56
3.00 (0 — 4) 2.61
0.985

3.00 (0 — 4) 2.56
3.00 (0 — 4) 3.00
0.553

3.00 (0 — 4) 2.65
1.00 (0 — 4) 1.75
0.007

2.00 (0 — 4) 2.10
2.00 (0 —4) 1.85
0.277

2.00 (0 — 4) 1.85
2.00 (0 — 4) 2.03
0.378

2.00 (0 — 4) 1.90
2.50 (0 — 4) 2.40
0.283

2.00 (0 — 4) 1.95
1.00 (0 — 4) 1.63
0.409

1.00 (0 — 4) 1.35
1.00 (0 — 4) 1.26
0.667

1.00 (0 — 4) 1.21
1.00 (0 — 4) 1.39
0.306

1.00 (0 — 4) 1.26
2.00 (0 — 4) 1.90
0.095

1.00 (0 — 4) 1.29
1.00 (0 — 4) 1.19
0.825

2.00 (0 — 4) 2.19
2.00 (0 —4) 2.14
0.802

2.00 (0 — 4) 2.05
3.00 (0 — 4) 2.29
0.335

2.00 (0 — 4) 2.09
4.00 (0 — 4) 3.40
0.007

3.00 (0 —4) 2.21
1.00 (0 — 4) 1.50
0.079

*Mann-Whitney test. Statistical significance set at p <0.05

p values in bold mean statistically significant

Question 9 - Do you use information from social networks or social media to choose a health professional?
Question 10 - Do you use information from social networks or social media to choose an orthodontist?
Question 11 - Do you consider that the professional's academic background, exposed in social media, is important for your choice?
Question 12 - Do you consider that the physical appearance of the professional, in social media, is important for your choice?
Question 13 - Do you consider the number of followers on social networks of an orthodontist to be important for their choice?
Question 14 - Do you consider that “before and after” posts are important for your choice of orthodontist?
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Table 4 - Comparison between the most used social media and choice of type of orthodontic

treatment
Q15 Q16 Q17
Median (Min — Median (Min — Median (Min —
Max) Mean Max) Mean Max) Mean
Facebook
Yes 0.00 (0—4)0.98 1.00(0-4)1.21 2.00(0-4)1.82
No 1.00 (0-4) 1.08 1.00 (0-4)1.43 2.00 (0-4) 2.05
p value’ 0.378 0.181 0.275
YouTube
Yes 0.00 (0—4) 0.96 1.00 (0-4) 1.16 2.00(0-4)1.94
No 1.00 (0-4)1.17 1.00 (0-4) 1.63 2.00 (0-4) 2.03
p value’ 0.298 0.012 0.664
WhatsApp
Yes 1.00 (0-4) 1.06 1.00 (0-4) 1.37 2.00(0-4)1.95
No 1.00 (0-4) 0.90 1.00 (0-4)1.30 2.50 (0-4) 2.50
p value’ 0.961 0.977 0.212
Instagram
Yes 1.00 (0-4) 1.09 1.00 (0-4) 1.38 2.00 (0-4) 2.05
No 0.00 (0—4) 0.56 1.00 (0-4)1.13 1.00 (0-4) 1.19
p value’ 0.102 0.519 0.012

*Mann-Whitney test. Statistical significance set at p <0.05
p values in bold mean statistically significant

Question 15 - Do you choose the type of orthodontic treatment based on information obtained from the

media and social networks?

Question 16 - Would you choose your orthodontic treatment based on existing comments on the

media and social networks?

Question 17 - Do you consider it important to see content posted on media and social networks about

types of orthodontic treatment as important for your choice?



51

5 CONSIDERACOES FINAIS

O presente estudo revelou que as utilizacdes das MS e RS, especialmente o
Instagram®, influenciam a tomada de decisdes de familiares de pacientes, pacientes
e potenciais pacientes para a escolha do profissional Ortodontista, bem como interfere
na aceitacdo de diferentes abordagens clinicas para resolucdo de seus problemas
ortodénticos. Individuos adultos jovens, do sexo feminino e solteiros, se mostraram
mais propensos a buscar nessas tecnologias, informacdes sobre o profissional e
diferentes modalidade de tratamento. Dessa forma, o profissional Ortodontista deve
estar atento da influéncia do uso das MS como importante ferramenta de divulgacdo
de informacgBes profissionais desde sua formacdo académica até as possiveis
modalidades terapéuticas ortodonticas para aproximar a comunicagao profissional-

paciente.
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ANEXO B — Termo de Consentimento Livre e Esclarecido
e
PUC Minas TERMO DE CONSENTIMENTO LIVRE E ESCLARECIDO

N.° Registro CEP: CAAE 57462922.4.0000.5137

Titulo do Projeto: INFLUENCIA DAS MIDIAS SOCIAIS NA ESCOLHA DO
ORTODONTISTA E DOS DIFERENTES TIPOS DE TRATAMENTOS
ORTODONTICOS

Prezado Sr (a),

Vocé esta sendo convidado a participar de uma pesquisa que estudara a opinido da
populacdo sobre INFLUENCIA DAS MIDIAS SOCIAIS NA ESCOLHA DO
ORTODONTISTA E DOS DIFERENTES TIPOS DE TRATAMENTOS
ORTODONTICOS.

Vocé foi selecionado (a) por apresentar idade acima de 18 anos, ja foi submetido ou
nao a tratamentos ortodonticos prévios ou estd em tratamento, e possui contas em

sites de midias e redes sociais.

Sua participacdo nesse estudo consiste em responder um questionario virtual, criado
no Google Forms®, dividido em duas secdes, respostas construidas seguindo a escala
de Linkert com cinco alternativas e um campo dissertativo para criticas, sugestdes e
recomendacdes, procedimentos comuns em estudos de validacdo. Os participantes
serdo convidados por meio digital através de e-mails, aplicativos de mensagens
instantaneas, como o Whatsapp® (Santa Clara, Califérnia, E.U.A.) e mensagens pelas

redes sociais Facebook e Instagram.
Esse estudo néo oferece riscos ou desconfortos a vocé.

Sua participacdo € muito importante e voluntaria e, consequentemente, nao havera
pagamento por participar desse estudo. Em contrapartida, vocé também néo tera

nenhum gasto.
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As informacdes obtidas nesse estudo serdo confidenciais, sendo assegurado o sigilo
sobre sua participacdo em todas as fases da pesquisa, e quando da apresentacao
dos resultados em publicacdo cientifica ou educativa, uma vez que os resultados
serdo sempre apresentados como retrato de um grupo e ndo de uma pessoa. Vocé
podera se recusar a participar ou a responder as questdes a qualquer momento, nao

havendo nenhum prejuizo pessoal se esta for a sua deciséo.

Todo material coletado durante a pesquisa ficara sob a guarda e responsabilidade do
pesquisador responsavel pelo periodo de 5 (cinco) anos e, apds esse periodo, sera

destruido.

Os resultados dessa pesquisa servirdo para sabermos sua opinido sobre a influéncia

das midias sociais na escolha do profissional e tratamento ortodéntico.

Para todos os participantes, em caso de eventuais danos decorrentes da pesquisa,

sera observada, nos termos da lei, a responsabilidade civil.

Vocé deve guardar uma cépia deste termo onde constam os dados de contato do
pesquisador responsavel, podendo tirar suas duvidas sobre o projeto e sua

participacdo, agora ou a qualquer momento.

Pesquisador responsavel: Profa. Dra. Soraya de Mattos Camargo Grossmann
Almeida. Contato: Dom José Gaspar, 500 - 3319-4341, ou e-mail:

sorayagrossmann@amail.com.

Este estudo foi aprovado pelo Comité de Etica em Pesquisa envolvendo Seres
Humanos da Pontificia Universidade Catdlica de Minas Gerais, coordenado pela Prof.2
Cristiana Leite Carvalho, que podera ser contatada em caso de questdes éticas, pelo

telefone (31)3319-4517 ou e-mail cep.proppg@pucminas.br.

O Comité de Etica em Pesquisa é uma autoridade local e porta de entrada para os
projetos de pesquisa que envolvem seres humanos, e tem como objetivo defender os
direitos e interesses dos participantes em sua integridade e dignidade, contribuindo

também para o desenvolvimento das pesquisas dentro dos padrdes éticos.


mailto:sorayagrossmann@gmail.com
mailto:cep.proppg@pucminas.br
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Ao selecionar o botdo abaixo, o (a) Senhor (a) concorda em participar da pesquisa de
acordo com as informacdes registradas neste Termo de Consentimento Livre e
Esclarecido (TCLE). Caso ndo concorde em participar, apenas feche essa pagina no

seu navegador.
( ) Declaro que li e concordo em participar desta pesquisa.
Eu, Soraya de Mattos Camargo Grossmann Almeida, comprometo-me a cumprir

todas as exigéncias e responsabilidades a mim conferidas neste termo e

agradecgo pela sua colaboragao e sua confianga.

Assinatura do pesquisador Data

Av. Dom José Gaspar, 500 - Fone: 3319-4517 - Fax: 3319-4517
CEP 30535.610 - Belo Horizonte - Minas Gerais - Brasil

e-mail: cep.proppg@pucminas.br
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ANEXO C - Carta-convite para individuos incluidos no estudo

Prezado,

Gostariamos de convida-lo a participar da pesquisa intitulada INFLUENCIA DAS
MIDIAS SOCIAIS NA ESCOLHA DO ORTODONTISTA E DOS DIFERENTES TIPOS
DE TRATAMENTOS ORTODONTICOS

Para a resposta de cada uma das questdes, o conteldo se baseia em uma escala

de cinco pontos, sendo representado conforme mostrado a seguir:

Muito frequentemente;
Frequentemente;
Ocasionalmente;

Raramente;

o bk~ 0N PE

Nunca.

Além da utilizacdo da escala, também ha um campo para que sejam expressas

sugestoes

Agradecemos antecipadamente sua disponibilidade e importante colaboracdo na

construcéo desta ferramenta.
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ANEXO D — Questionério virtual

Questionario sobre a INFLUENCIA DAS MIDIAS SOCIAIS NA ESCOLHA DO
ORTODONTISTA E DOS DIFERENTES TIPOS DE TRATAMENTOS
ORTODONTICOS.

PARTE 1: SOBRE VOCE:

1 - Idade:

2 - Sexo:
a) Masculino

b) Feminino

3 - Nivel de escolaridade:
a) Ensino fundamental incompleto
b) Ensino fundamental completo
c) Ensino médio incompleto
d) Ensino médio completo
e) Ensino superior incompleto

f) Ensino superior completo

4 - Estado civil:
a) Solteiro
b) Casado
c) Divorciado
d) Viavo

5-Vocé é:
a) Potencial paciente
b) Paciente

c) Familiar de paciente



68

PARTE 2: SOBRE SEU ACESSO A INTERNET E/OU REDES SOCIAIS:

6 - Vocé tem acesso a Internet ou rede de dados moveis (conexao 3G, 4G ou 5G)?
a) Nao
b) Sim

7 - Vocé possui contas ativas nos sites de midias e redes sociais?
a) Nao
b) Sim

8 - Quais plataformas de midias sociais vocé mais usa? Marque as 3 que mais usa.
a) Facebook
b) YouTube
c) Whatssap
d) Instagram
e) Twiter
f) Snapchat
g) TikTok
h) Pinterest
i) Linkedin
i) Blog
k) Site

PARTE 3: SOBRE A ESCOLHA DO PROFISSIONAL PARA A REALIZACAO DE UM
TRATAMENTO ORTODONTICO:

9 - Vocé usa informacdes das redes sociais ou midias sociais para a escolha de um

profissional da saude?

a) Muito frequentemente
b) Frequentemente

c) Ocasionalmente

d) Raramente

e) Nunca
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10 - Vocé usa informacgdes das redes sociais ou midias sociais para a escolha de um

ortodontista?

a) Muito frequentemente
b) Frequentemente

c) Ocasionalmente

d) Raramente

e) Nunca

11 - Vocé considera que a formacgéo académica do profissional, exposto nas midias

sociais, € importante para sua escolha?

a) Muito frequentemente
b) Frequentemente

c) Ocasionalmente

d) Raramente

e) Nunca

12 - Vocé considera que a aparéncia fisica do profissional, nas midias sociais, €

importante para sua escolha?

a) Muito frequentemente
b) Frequentemente

c) Ocasionalmente

d) Raramente

e) Nunca

13 - Vocé considera importante 0 nimero de seguidores, nas redes sociais, de um

ortodontista para a escolha dele?

a) Muito frequentemente
b) Frequentemente

c) Ocasionalmente
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d) Raramente

e) Nunca

14 - Vocé considera que as postagens tipo “antes e depois” sdo importantes para

sua escolha do ortodontista?

a) Muito frequentemente
b) Frequentemente

c) Ocasionalmente

d) Raramente

e) Nunca

PARTE 4: SOBRE A ESCOLHA DO TIPO DE TRATAMENTO ORTODONTICO:

15 - Vocé escolhe o tipo de tratamento ortodontico a partir de informacdes obtidas

em midias e redes sociais?

a) Muito frequentemente
b) Frequentemente

c) Ocasionalmente

d) Raramente

e) Nunca

16 - Vocé escolheria seu tratamento ortoddntico através de comentarios existentes

nas midias e redes sociais?

a) Muito frequentemente
b) Frequentemente

c) Ocasionalmente

d) Raramente

e) Nunca

17 - Vocé considera importante ver conteudos postados em midias e redes sociais

sobre tipos de tratamento ortoddntico como importante para sua escolha?



a) Muito frequentemente
b) Frequentemente

c) Ocasionalmente

d) Raramente

e) Nunca

Campo dedicado, caso queira, faga seu comentéario acerca do contetdo oferecido

pela pergunta

71
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ANEXO E - Producéo Técnica/Cientifica no periodo de 2019/2022

- Artigos cientificos publicados
Total: 3

A4 - Expansor Mini-Hyrax: uma alternativa versatil para expansao rapida da maxila.

(Dental Press Journal of Orthodontics)

Expansor Mini-Hyrax: uma
alternativa versatil para
expansao rapida da maxila

-
a) Giordani Santos SILVEIRA!# Resumo

b) Ana Luiza Cabral de Avila ANDRADE® OBJETIVO: O objetivo deste artigo é ilustrar a aplicabi
c) Amanda Rafaela DINIZ* lidade do expansor Mini- Hyrax na expansao rapida da
d) Paulo Isafas SERAIDARIAN® maxila (ERM) e na expansao rapida da maxila assistida

€] Dauro Douglas OLIVEIRA® cirurgicamente (ERMAC). DESCRIGAO DO APARELHO:

As principais diferencas entre o parafuso utilizado no

Mini-Hyrax e aquele do Hyrax sao a dimensio anteropos

| Mestre em Ortodontia, Universidade Federal Fluminense (Niterdi/R), Brasil) . . -
terior da estrutura e o numero de bracos. O Mini- Hyrax

2. Programa de P em em Clinicas " o g _
Tdontolégicas, Pontificia Universidade Catdlica de Minas Geeals (Belo tem uma dimensio anteroposterior menor (5 mm) ¢
Honzonte/MG, Brasi] dois bragos: enquanto que o Hyrax tem 11 mm e quatro

X i .

A prograni de P 40i8sn Masiiido bragos. CONCLUSAO: O Mini- Hyrax pode ser uma alter
em Ortadontia, Pontificia Universidade Catélica de Minas Gerais (Belo "

Horizonte/MG, Brasil). nativa aos aparelhos expansores Haas e Hyrax na ERM

4. Doutor em Estadual Paulista e ERMAC com potenciais vantagens de causar menor
(a0 Paulo/SP, Brasil), - s " y

desconforto e menor dificuldade na higienizacao devido

5. Dautor em Ortodontia, Universidade Federal do Rio de Janeiro (Rio de

laneiro/Rl, Brasil), ao seu tamanho reduzido.

Palavras-chave

Como citar: Silveira GS, Andrade ALCA, Diniz AR, Seraidarian P), Oliveira 0D, o . " " "
Técnica de expansio palatina. Mordida cruzada. Denticao
Mini-Hyrax expander. a versatile alternative for rapid maxillary expansion

Clin Orthad. 2021 Feb-Mar20{1):60-5 decidua. Denticao permanente
Enviado em: 05/05/2020 - Revisado e aceito: 27/07/2020 (s) autor(es) declara(m] ndo ter interesses associativos, comerciais, de
DOk https:/Jdolorg/10.04436/2€ K 20.1.0E0- D85k propriedade ou financeiros que representem conflita de interesse nos
produtos e comp; descritos nesse artigo,0(s] que
no presente artigo autorizou(aram) previamente a publicagdo de suas
Endereo para correspondéncia: Giordani Santos Silveira Faclaie® intrabucsis, ol OuRTob BBINAL
E-mail: g ordanisil I.com, com einformagdes diagnésticas.

| 61)
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A4 - Posicionamento de braquete pré-ajustado em caninos que substituem incisivos

laterais superiores ausentes. (Dental Press Journal of Orthodontics)

) Giordam Sarmoa SILVERA
U] Amenca Rafasta DINIZ’

t] Deuro Dougles OUNEIRA'

S A 60 DRARAL #00 COMWEBGGE - Mbh e COMIOAICH CINC N
DA e b T B T g P 0 L e & e L0
M i [ b AP, B

3 A P A P B e (3 302 Do v 0 Calh g
P LN v G e CT D B0 M D B PG B4, B |

U PO o G i O Pt & o b 3 T . T L v O
A S 4TI 30 MY D e | W s B

COmbSR: 2evbad B T/ AR Dhot o I % b e e o 20 L 2o
B L P T e LW
B 00 Do DT Pl JTI0 L IV 734

Bovia e e TRTLUTIT  Meviads b aiwe 0TI
T

Badie i e 2 Gt g b L e e e
B-OBE i L't AP TR iAW

Resurrn

INTRODUCAD: 4wk e e L e
e i gor imes @ rwstalooeio e Cleises seyde
slyparis deadion g ooraadont s, OBJETIVG: Oprverme

AT APV TILS I (s ORI PR s orema T <)

Borvayuete roos coendmcrs prarn G thtar wobtoncio de s e

whrcm maate set i da nagehe mbenior ek sepeniorn:
Palavvm-ctene

Anodontin Doctuumesin de especn ornddoman Esetcn

dermana

] 2BT] MBOM] (80 300 VNP SO CAMHCRE. Be
e WA Ba TR | e A (GENI0 G0 N B B
L (O DB (D 3 T L S S Y |
1 G ETe TR 3 LA GO B BACIE B Gl
e e b T
T

)



75

A3 - Effects of piezocision in orthodontic tooth movement: A systematic review of

comparative studies. (Journal of Clinical and Experimental Dentistry)

U by D 3008 114100 aiETR 42 8 v— vy —

Jowrmal yevnon Orsbadesncs St OO N cnd 38128

Pkl pr— Aot doc arg WAL T jond S4528
Effects of piezocision in orthodontic tooth movement:

A systematic review of comparative studies

Duniel-Santes-Femseca Figueiredo ', Ricardo-Gontije Heoars *. Larbsa-Salgado-ds Mats-Cid Pinte *, Ansan-
da-Rafaels Disiz ', Vinis-Eloisa de Aradjo ', Lehans Thabsne *, Rodrigo-Villamarim Seares *, Dauro-Douglas

Oliveirs "

PR, Postifical Catholic U iy of Mizss Geras, Belo Horwoote, Beasil

M in Demtniry, Portsficnd Cathud: Universaty of Mees Gerain, Boedo Horvoste, Bl

' D, Portafical Cathule U ity of Mizas Gezsin, Belo Horzosie, Bl
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Abstract

Hackground The s of this systematic review was 10 evaluse the effects of piezocision in socelenting octhodon-
e 100 movement (OTM) and s possibde adverse effects

Materal sed Methods: The Dutabases Medline, Embase, CENTRAL and LILACS were searched wstil March
2019, for randomized controfled smals (RCT5) and comarollad climecal mials (OCTs) that used paezocision associated
with anthod . A | search was also performed. The search, stadies sel of risk
of beas and data collection wese camied cut by 1wo indepeadent reviewers.

Resalts: Eleven pablcations wese included s this review (4 CCTs and 7 RCTs). No study presented kow nisk of

bizs. Different types of soh were evalusted lower amenar algament, co-masse seunction, overadl
vrdodontic rastement and canine distalization. A sl of 240 panicipants were analyzed i the included studies. Se-
ven studies found signiticant accel mthep groep, while two stadies fousd no differceces. Adverse
effects regarding petient’s satsfbotion, pain perception, of % of periodoatal parameters were sot ohserved
There was no consernses concermng aschorage kes and soot nesoaplion.

Conely : The Ly does not peovade Mgh-guality evidence 10 coaflem St Piezocision results in signifi-
cant OTM acceleration. Therefore, Mgh-guality RCTs should be ecesducsed 10 allow reliabl lusions aboet e
effects of paczocisivn = onhodontics

Koy words: Plezosurgery, toomh technigues. evikedonnics
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- Prémios
Total: 2

e 1° Lugar no processo seletivo do Mestrado Profissional - Ortodontia - PUC

Minas.

e 52° Encontro do Grupo Brasileiro de Professores de Ortodontia e
Odontopediatria - 2° Lugar Poster de Ortodontia. Mini Hyrax vesus Hyrax na
expansao rapida da maxila em adolescentes: Um ensaio clinico randomizado
controlado. Silveira GS, Pinto LSMC, de Souza AA, Diniz AR, Oliveira DD.



- Resumos publicados em anais de congresso

Total: 1

ANAIS DA FACULDADE DE ODONTOLOGIA DE RIEEIRAD PRETO

DESAFIOS DA SAUDE BUCAL EM PACIENTES COM
EPIDERMOLISE BOLHOSA: ESTUDO TRANSVERSAL

Autores

Clarice Alves de Oliveira, Thais Bernardo Diniz, Maria Thtyma Amanda Rafaels
Diniz, Dauro Douglas Oliveira, Soraya de Mattos C

Modalidade

Apresentacio Oral - Pesquisa Cientifica

Area Temitica

Diagnéstico e Patologia

Resumo

A Epidesmiise Bahosa (EB) ¢ uva doinga gendtice twa, pelo 3 Y
mmammmm-m&mwu O presents esudo Dive come objtve
lovartar s ’ om porsadoes de EB moavand as

aboru Qunnie & imponi do Crusgio-Dentsta na meltoria

i quakdeds de vda Seises pecunies. A pans de um esludo Yaniversd, aroveds pelo do Comid e
Etca em Pesquisa da PUC Minas (Paecer 4005.286), fele duame atvided de etersdo do
W»mmum&wmamﬂcnnm
foram y) o um banco de dadis WlZando o Exce®. ¢ i andkses
mmu—mammmmlmm Foram avalados 12 pacentes, dos quais 7
(58%) do o femining @ 5 (42%) 40 samo masoulng, sendo que 3 (25%) se entonliiva na 2 dicads de
vida @ @ minofa, 1 (8%), na 5° Gbcada de vida, com uma méda e idede S 22 ance. Grarde pane nac
Soube responder © lipo de EB, 9 (75%), um paciene nelitou ber farmiler com & doenca (B,33%) ¢ houve 1
Chao Se = Sevido & adas peld doenga (8,53%). As principas seckssidades
ocdomoligicas encontradas foram para esbes de Mucota om 7 packentes (58,53%), seguida S ko
:m-smm;Mm-mcmm)-znqmmm--mm-.n
com o Crnusgide-Dentita. Houwe g > e lesdes de Mucoih @ Sor
(0=0024). As # da frucca,
mwawmmmmwmmowmm

42* Jornada Odontoldgica de Ribeirdo Preto
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- Textos para blog:

Odontologia para vocé — Blog do Programa de Pos-graduacdo em Odontologia
da PUC Minas

Total: 2

e As midias sociais e o ortodontista
Disponivel em: COLOCAR O ENDERECO DO SITE

AS MIDIAS SOCIAIS E O ORTODONTISTA

Programa de poe-graduag3o em Odontologia da PUC Minas (PPGO PUC
Minas)

Amanda Rafaela Diniz (1)

Isabela de Castro Ribeiro (2)

Daure Douglas Oliveira (3]

Saraya de Matios Camargo Grassmann (3)

(1) Aluna 0o Mestrado Profissiona! em Orfodontis — PEGO FUC Ainas
(2) Aluna 0o Curso de Graduags0 em OOonioogia — FUC Minas
(3) Docente do PPGO PUC Mnas



e Aimportancia das pesquisas que utilizam questionarios on-line em saude
Disponivel em: COLOCAR O ENDERECO DO SITE

A IMPORTANCIA DAS PESQUISA S QUE UTILIZAM QUESTIONARIO S ON-
LINE EM SAUDE

Programa de pds-graduacio em Odontologia da PUC Minas (PPGO PUC Minas)

Amanda Rafaesla Diniz (1)

Isabela de Castro Ribeiro (2)

Daure Douglas Oliveira (3)

Saraya de Matios Camargo Grassmana (3)

(1) Aluna do Curso de Mestrado Prafissicnal emn Odontologia, ares de
cancentragio: Orodontia ~ PPGO PUC Minas

(2} Auna de Graduacda em Odontologia -~ PUC Minas

(3} Docene do PPGO PUC Minas
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- Apresentacdo em Congresso

Total: 6 apresentacdes

- Producéo técnica gotas de conhecimento PUC Minas

Total: 12 videos

Acesso em: https://www.youtube.com/channel/UCuzZ6DIhQqgJizkZVyuM50KvQ

e Gota # 50 - Face shield: aprenda a confeccionar
Disponivel em: COLOCAR O ENDERECO DO VIDEO PARA CADA UM

e Gota # 57 - Vocé sabe o que é Epidermdlise Bolhosa?

e Gota # 91 - Exame intrabucal em Odontologia

e Gota# 91 - Oral exam in dentistry

e Gota # 92 - Alinhadores ortoddnticos: conceitos basicos

e Gota # 92 - Orthodontic aligners: basic concepts

e Gota # 96 - Alinhadores dentarios: mais uma alternativa de tratamento
ortodontico

e Gota # 96 - Clear aligners: another alternative for orthodontc treatment

e Gota # 96 - Alineadores dentales: outra alternativa para el tratamento de
ortodoncia

e Gota # 122 - Puncao aspirativa: exploratoria X puncao por agulha fina (PAAF)

e Gota # 141 - Hemograma completo: andlise do eritrograma — Parte 1

e Gota # 142 - Hemograma completo: analise do leucograma e série

plaquetéria - Parte 2


https://www.youtube.com/channel/UCuZ6DlhQqJizkZVyuM5oKvQ
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- Organizacédo de eventos, congressos, exposicoes e feiras
Total: 1

e DINIZ, AR. I° Encontro de Ligas Académicas de Odontologia do Departamento
de Odontologia da PUC Minas. 2020.



http://lattes.cnpq.br/3439213043977096
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