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RESUMO

Esta dissertacdo apresenta um trabalho investigativo acerca do processo de
referenciacdo e producdo de efeitos de sentido em textos publicitdrios publicados em
revistas, constituidos de recursos lingiiisticos e ndo lingiiisticos, destacando-se o cardter
socio-discursivo da relag@o entre o verbal e o ndo verbal no acionamento de conceitos pré-
construidos e/ou discursos anteriores, durante a situacdo enunciativa. A fundamentagdo
tedrica da pesquisa considerou a importancia dos principios do interacionismo sécio-
discursivo para os estudos da Teoria da Andlise do Discurso, bem como a contribui¢do de
determinadas categorias conceituais da Teoria Semidtica no processo de interpretacdo e

producdo de sentido.
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ABSTRACT

This dissertation presents an investigative work of the referential process and
production of meaning effects at advertising texts, published in magazines, composed by
linguistic and non-linguistic signs, highlighting the social and historical aspect of the
relationship between verbal and non verbal during the activation of pre-constructed
concepts and/or previous discourses, during the enunciative situation. The theoretical basis
of this research considered the importance of the social-discoursive interaction theory to the
Discourse Analysis as well as the contribution of certain conceptual categories from

Semiotics theory in the production of meaning and interpretation.
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